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TOG Marketing Communication Policy

Thai Optical Group Public Company Limited and its
subsidiaries, Thai Optical Company Limited, TOG USA
Inc., and TOG Europe Sp. z o.0. (collectively TOG)
voluntarily adopted this policy, to ensure all marketing
communications reflect standard practices, foster trust,
and support global and local compliance. This policy is
based upon the International Chamber of Commerce
(ICC) Advertising and Marketing Communications
Code 11" Edition 2024, and Thai FDA guidelines,
steering TOG efforts to align practices with both
international and local Thai-specific expectations,

amongst all target audiences.

1.Core Principles

1.1 Ethical Responsibility: TOG marketing
communications shall uphold honesty, transparency, and
respect for consumer trust, ensuring messages are
truthful and substantiated.

1.2 Alignment with Standards: While self-regulatory in
nature, TOG strives to conform to applicable laws,
including Thai FDA rules, and the ICC Code for global
markets.

1.3 Cultural Sensitivity: Marketing materials shall respect
cultural norms, avoid offensive content, and promote

positive social and environmental values.
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2.Marketing Communications in Thailand

2.1 Professional Target Audience

Communications to optometrists and opticians follow the
Ministry of Public Health Notification on Advertising
Medical Devices Directly to Professionals Exempted
from Permission B.E. 2563 (2020).

These communications must be factual and clearly
relevant to professional practice, ensuring accuracy, and
the exclusion of misleading or exaggerated claims.

2.2 General Public Target Audience

Communications for public audiences must adhere to the
Thai Food and Drug Administration Notification on
Advertising Permission and Licensing for Medical
Device Advertising B.E. 2567 (2024).

These communications, which require prior approval,
must not contain false or exaggerated claims, and must
include disclaimers or warnings, as specified by law.

2.3 Exemptions

Communications, not referencing product qualities,
benefits, standards or origins, nor inducing consumer
demand, are exempt from requiring advertising
permission under the Thai FDA Notification on Exempt
Advertising B.E. 2563 (2020). Exempt advertisements
are limited to showing trade names, logos, or brand
marks only, provided compliance with manufacturing and
import standards, under the Thai Medical Device Act B.E.

2551, is maintained.

3. Privacy and Personal Data Protection

Safeguarding consumer privacy and adhering to TOG
Security Measures on Personal Data Protection are
vital. The collection and handling of personal data shall be
minimized, transparently conducted, and for its intended
purpose only. Excessive data collection for sales and/or
marketing activities shall be avoided. All personal data
collection, processing and storage will prioritize
consumer rights and comply with applicable personal

data protection laws.
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4. Special Considerations

Care shall be exercised, when marketing to vulnerable
groups, including children and teens, to avoid exploiting
inexperience or credulity. Furthermore, communications
shall avoid content which undermines positive social

behaviors or values.

5. International Marketing Communications

TOG aligns with the ICC Advertising and Marketing
Communications Code, emphasizing:

eIntegrity: All communications must be legal, decent,
honest, and truthful.

*Transparency: Marketing content and its true intent must
be clearly and easily identifiable in nature.
«Substantiation: Claims must be based on reliable and
verifiable fact, to avoid misleading and/or exaggerated

information.

6. Scope of Policy Limitations

The ICC Code does not universally apply to all forms of
corporate communication. The following areas are
outside the Policy's scope:

«Corporate public affairs messaging, such as press
releases, media statements, or content in annual reports.
Informational, entertaining, or educational
communications not primarily commercial, including
television programs, films, podcasts, books, magazines,
and games.

«Political campaigns and statements on matters of public
policy.

*Product packaging, with the exception of claims or
promotions appearing on such packaging, which remain
in scope.

«Labelling and information mandated by law.

*CSR programs, excluding associated claims and

sponsorships covered by the Code.

www.thaiopticalgroup.com

4. VoW9SUWIAY

TOG 9:s:Uns=AulunnsdoansiunduIusn-un [$u Ifnia:
19196U [WonaniEsansiiaodus-losuannus:aunsrifsnnn
réoigadne la:naniduuitionnidulaurinanswn@nssurso

ANTOURRTUGIAL

5. NsFoasnINIsnans:roUs:INA

TOG Ufjusmunuaufumtunisiuyrunaznasdoans
N1SMANNVaIHONISAUIUNEIA [ngItu:

~AUFdNY: TonoUNIKUAFIDAUNNEDY
¥OURDUNNMUNY llazUinfotio

A WIUsila: Flods:uanuruziazionunvoditionluuoun

28 BRI

-nIsaduauuRdEnangau: Vondumadlnsunisauuauu
NNVoIfR9sIRtiols IWoannoUIFdiunsHTAIVAER

KSoINUISY

6. voulvavavuloune

nuaUjiuafunnsluurund ICC Code Iiliinsaunaunis
oansvauauAnsnngUiluu Mogunsdoanshoguonivitio
vouvavauulougd Tain:
*NNSFA0ANSAUAINISANSISIU: 15U V1oUSBNEUWUS
InagnIsniWnuZousasu réo 1tomlusienuls:91U
snsdoanshlivoya AoWTUINY Ko NMsAnuIdunan
<IAUIUrynunIsiidou lla: Inan1sninuuleuneanssou:
+USSINUAWANNTUT
(©NISUVONIIUKSONISAVIASUNISVIEUUUSSINIUT)
«aanniia:ioyamURNNHUNfKUA

JlnsaN1s CSR

(enIduvenouRIRuaTeuuNsatuaUUrSoaUauIsos)

TOG

THAI OPTICAL GROUP




ulsurenisdoadasniinisnann

7. Implementation and Self-Compliance 7. NMSANTUNISIA:NISAOUAUAUIOY

TOG Marketing and Technical Sales Teams are AunsmanAla:AuVIgAMuUINATAVEd TOG JaduRv:=Unus
committed to adhering to this self-regulatory policy, in all muulouetiunnienssy AuNIsnaNAv:SURALOU
activities. The Marketing Team is responsible for TunisdninSuiia:aduAvosunyINLus:uUdIdNNSOUNE
preparing and submitting required applications via the vou 09. Iny drsunisdoansiiuunannsdsdwia:

Thai FDA electronic system for professional and public ansnsnuBU N1sMSovdaUNeiu NSEINaUSY 11a:N1SSOUSOU
communications. Periodic internal audits, training AOWARIAU 9=An1TuNsIus:o: IWelhiLTesTNsUSUUsY
sessions, and feedback reviews ensure ongoing ogwroItiog

refinement and adherence to this policy.

8. Commitment to Continuous Improvement 8. AoWLudUTUNSWunogumaItion

TOG recognizes that marketing communications are TOG ms:hlNFgINNsHoasnINIsnantwadnla:foslsu
dynamic and subject to evolving societal and regulatory TﬁaomﬂﬁOdﬁUﬂmUmﬂh5\]VO\]ﬁ\]ﬂUIla=ﬂfJS:IUUUﬁ
expectations. This policy shall be reviewed regularly, to WAsunalu ulsunete:lsunismsovdouiduds=91 wolk
ensure it remains effective, ethical, and aligned with JuTedngyAbUs:anSnwW D95USSSU llazdonndouiiu
industry best practices. IIUOUﬁUﬁﬁﬁTuqmmmSSU
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